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GK501 TEAEY 3 3
(Research Methodology)
SARNYHE

GK503 SAEAEY o _ 3 3
(Methodology for Statistical Analysis)
stmylAdAg =

GK510 ° ],‘ﬂ co= 3 3
(Studies in Airline Industry)
St 7| AR L2

GK514 °e ].‘ﬂ H,T 3 3
(Airline Finance)
SRR

GK531 o 3 3
(Studies in Human Resources Management)
NERERER

GK534 }, EJ flof 3 3
(Seminar in Human Resources Management)
AAYFEA

GK535 co v o , 3 3
(Studies in Organizational Behavior)
A9R

GK537 o ;L , 3 3
(Studies in Management Strategies)
AR

GK539 eer T_L - 3 3
(Studies in Competitive Strategy)
R RS

GK540 H]C’, a_ T , 3 3
(Studies in Marketing Management)
AR A

GK542 gl e= v , 3 3
(Studies in Marketing Strategy)
AMu| Aot El A

GK543 18] .}ﬂ.o T | | 3 5
(Studies in Service Marketing)
AH| A==

GK545 1xre , 3 3
(Consumer Behavior)
Aeeel

GK550 1 a ;L . 3 3
(Studies in Financial Management)
Qe

GK551 g ) EJ 3 3
(Risk Management)
£xtE o

GK552 A A 3 3
(Investment Theory)
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GK560 ° a ;L , 3 3
(Studies in Operational Management)
AAXRHA|AES

GK561 BERuA ST , 3 3
(Studies in Management Information System)
7131 6_}@

GK568 ° °“L. ;L , 3 3
(Studies in Management Science)

GK574 SIA IS A O 5 3
(Seminar in Accounting)
A7} AFS
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(Management and Society)
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A5 0] £

(Studies in Organization Theory)

QAA A A

(Studies in Human Resources Strategy)
AGAN AR

(Studies in Social Policy of Business)
e

(Studies in Organization Development)
Aguetee

(Advanced Studies in Management Science)
A4 T

(Studies in International Business)

daps orbane

(Strategic Decision Making Procedure)
FHESAIAT

(Studies in Advanced Information System)
A7 A EEA+

(Studies in International Business Environment)
LEJHo]dut A A

(Studies in Motivation and Leadership)
Atel ey 2

(Research Methodology for Social Science)
TFEARHAT

(Advanced Studies in Statistics for Business Decisions)
571978 A0

(Seminar in Airline Industry)

571 DA Ao

(Seminar in Airline Finance)

B2 AAELA 0
(Seminar in Special Topics for Air Business Administration)
QI AL A O] L}

(Seminar in Human Resource Development)
CERER LIS

(Seminar in Cooperative Strategy)
AGR A oI

(Seminar in Strategic Management)
AR oL

(Seminar in Competitive Strategy)
UpAI R Hef A o]

(Seminar in Marketing Management)
UPAI R A =FA 0]

(Seminar in Marketing Strategy)
MY AT R A O] L

(Seminar in Service Marketing)
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A e 2AuyH

(Seminar in Risk Management)

EAE Aol

(Seminar in Investment Theory)

Ak Aoy

(Seminar in Operational Management)

BB BAI A" Ao

(Seminar in Management Information System)
73 B apstA oL

(Seminar in Management Science)
clolEfotold Ajojut

(Seminar in Data mining)

EXS R e

(Seminar in Organization Theory)
AAI A2 A0

(Seminar in Human Resources Strategy)

3 AR A A o L

(Seminar in Social Policy of Business)
ARG A0

(Seminar in Organization Development)
=474 G Aol Lt

(Seminar in International Business)

B SAIA0 Y

(Seminar in Advanced Information System)
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(Seminar in International Business Environment)
FeGAF A+

(Studies in Aerospace an Tourism Industry)
T WGAIA o

(Seminar in Air-Travel Industry)
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(Strategic Human Resource Management)
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(Studies in Data Mning)
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Air Transport & Service Management)
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(Studies in management Analysis thesis)
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(Advanced Aviation Management)
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(Brand and Branding Management)
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(Global Leadership)
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GK744

GK745

GK746

GK747

g C oA A O]

(Seminar in Brand Marketing Strategy)
e

(Study on Revenue Management)

R AAE

(International Trade & Negotiation)
R R

(Global Management Strategy)
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(Marketing Communication Strategy)
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(Cost benefit analysis of Fiscal Programs)
7RI ANE e BAIA B BA

(Economic feasibility analysis of Fiscal Programs)
SeAIToE5ESA T

(Advanced Theory of Financial Markets)
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(Studies in Financial Institutions)

7| DR FA S A

(Empirical Research in Corporate Finance)
1S SES FAA A

(Economic Analysis of Market Dynamics)
iata sl B
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(Studies in Aviation Management)

T AA A oY

(Seminar in Aviation Resource Management)
AEMA IR

(Sponsorship Marketing)

7| BR|FA o

(Seminar in Corporate Finance)

SYEf AN ShAfl ol L

(Seminar in Behavioral Finance)
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(Special Topics in Finance)
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(Special Topics in Operations Management) ] ’
F& FR05% AAEA
(Forecasting & Decision Marking in Avaion 3 3
Industry)
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(Seminar in Organizational Behavior)
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(Aviation Operations)
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(Aviation Resource Management)
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(Research Methodology)

29 = Aot Zasgh AFRArIRO) tigh oJshE =olil Yot A Sl A o] At RAf
(6]

e,

=

O.

A
1_.
=

o o

)
cE

AR
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(Studies in Airline Industry)
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(Studies Human Resources Management)
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(Seminar in Human Resources Management)
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GK 539

GK 540

GK 542
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GK 545

GK 550
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GK 560
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AYRFAT

(Studies in Strategic Management)

199 A9HE 2T A 5& FHO2 58] ZIe} L S A o2
Az,
ARG

(Studies in Competitive Strategy)

HHTlo] Hesiato] Ot o 2ut Al BAStL AAVId] AT TS Sadi,
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(Studies in Marketing Management)
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(Studies in Marketing Strategy)
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(Studies in Service Marketing)
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(Consumer Behavior)
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(Studies in Financial Management)
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(Risk Management)
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(Investment Theory)
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(Studies in Operations Management)
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(Studies in Management Information System)
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GK 574

GK 575

GK 576

GK 583

GK 584

GK 586

GK 589

GK 590

GK 591

GK 592

GK 595

AQutAT
(Studies in Management Science)
Afeto] tigt AR 4 Sl A 29 X A7l digt ofstE: =91t
spAEAIL
(Seminar in Accounting)
spfplo] SR £3S ARIEAOR Zolslo] TS R5RS WA IAt Hick
A%t A3
(Management and Society)
49 w2 ¥ 499 AR Agut AlS oA or AAIRIH=H| =40l Qlrt.
Ate] WAl T FYAPIe] sS vl HESHE vlwd Y2 (Comparative Management system)0l2&= -t
it
ESSOELES
(Studies in Organization Theory)
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A2 lolskn 1 A 2Rgere At
QAR AT
(Studies in Human Resources Strategy)
AEAtATRo] FeA So] chaiA Zolg Aaste ARAtUAR U A AR
dejo) Bl 58 5 ygoz oech
AQAslgRA T
(Studies in Social Policy of Business)
7199 BRI SRRl AR 9 o]o] HeekE R Q= 7199 AR B U7
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sy EEtE
(Studies in Organization Development)
FAPpao)] oj2it AlRlE 47Kt 91271%0] Aot 8t27]9) Al BAEn 1 xjolrt i
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(Advanced Studies in Management Science)
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et osiet Fes2s =0l
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(Studies in International Business)
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(Strategic Decision Making Procedure)
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(Studies in Advanced Information System)
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(Studies in International Business Environment)
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GK 603

GK 610

GK 614

GK 620

GK 634

GK 636

GK 637

GK 639

GK 640

2 st 9e) J]elo] oluldt B3 Ul ZeltE B

2Ejdol 3} 2lciilel?

(Studies in Motivation and Leadership)

FAPSE Folol] 7P Eas FA PHY) diet $71ol, AT 2 24 2o} BSEAo] Ut o)

2 AlE HEHoE AR
AEELETE

(Research Methodology for Social Science)

AR WS dpstid Wash ATaAge) ofsl 9 A8o] eld PASS cheul UoblAl uikjsle)
=LAl sk AP U A AP 52 oIk

AFSARA AT

(Advanced Studies in Statistics for Business Decisions)

AR HlolEY] FARES AAlst AA 2o deh 2 d A4, A R IR, RS s 5
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5719739 Auly

(Seminar in Airline Industry)
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(Seminar in Airline Finance)

Fo7190] 22 MY EAA a4 digh a3 ¥ ERS &ote] Tasgh Ak 220 oigh A 4
2 Sog gt

SRR EEE LB
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(Seminar in Special Topics for Air Business Administration
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NEaRg B

(Seminar in Human Resource Development)
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N2e 7] WS dpdict
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(Seminar in Cooperative Strategy)
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(Seminar in Strategic Management)
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(Seminar in Competitive Strategy)
uch #UAQ Hedigle] AgRe] Ot ol22 vigoR ARlS B4, ATHit, 7190 ARer



GK 642

GK 643

GK 651

GK 652

GK 660

GK 661

GK 668

GK 670

GK 676

GK 683

CK 684

(Seminar in Marketing Management)

M2 A" ZAAEY 712 & QoA A" E58 e AlZstol Qarad Adke AR R A4St
oA A=A o)t

(Seminar in Marketing Strategy)

OIS He)dol 712482 71y 5o digh A4S 7]dte =z ARl 7idS =AUt

9 gSo) ojg 9TE AN B3 AAH A2 $4 L A Ay W] OF IS
2 YA,

HulA0E Aol

(Seminar in Service Marketing)

Aul2of gfsh QIAlo] A&siAl Sosl Zholl wet AlH|A ulFRe] tist o] A sidg vigoR Z|QAR] &
A, AE &8 ARNY AUlATIARY AE 5282 PIARICH

SjguelE Aol

(Seminar in Risk Management)
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(Seminar in Human Resources Strategy)
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(Seminar in Organization Development)
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(Seminar in International Business)
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(Strateglc Human Resource Management)
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Air Transport & Service Management)
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(Brand and Branding Management)
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(Seminar in Brand Marketing Strategy)
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(Study on Revenue Management)
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(Global Management Strategy)
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(Entertainment Marketing Seminar)
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(Strategic Management for Airline and Airport)
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(Integrated Brand Communication)
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(Advanced Theory of Financial Markets)
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(Studies in Financial Institutions)
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(Empirical Research in Corporate Finance)
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(Economic Analysis of Market Dynamics)
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(Studies in Aviation Management)
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(Seminar in Aviation Resource Management)
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(Seminar in Corporate Finance)
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(Seminar in Behavioral Finance)
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(Special Topics in Finance)
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(Special Topics in Operations Management)
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(Forecasting & Decision Marking in Aviation Industry)
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(Seminar in Organizational Behavior)
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